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Please note that this form is to be completed only for comprehensive material submissions. Publishers must complete the information in red.

SECTION 2: ALIGNMENT TO ALABAMA COURSE OF STUDY STANDARDS
____	Number of Standards	____	Number of Standards Met		____	Percentage of Standards Met
Directions for reviewers using this rubric:
Indicate your findings based on the extent to which the criteria were met using 1-4 rating scale. Ratings are equivalent in point value.  To determine the percentage of standards met, divide total points obtained by possible points.
4--Exceeds Expectations:  All materials reviewed indicate high-quality; none indicate low quality.  

3--Meets Expectations:  Most or all evidence indicates high quality; little to none indicates low quality. Materials may not be perfect, but Alabama educators and students would be well served and strongly supported by them.

2--Partially Meets Expectations:  Some evidence indicates high quality, while some indicates low quality. Alabama educators would benefit from having these materials but need to supplement or adapt them substantively to serve their students well.

1--Does Not Meet Expectations:  Little to no evidence indicates high quality; most or all evidence indicates low quality. Materials would not substantively help Alabama educators and students meet the state’s expectations for teaching and learning.





CONTENT STANDARDS: ADVERTISING AND GRAPHIC DESIGN I

Each content area completes the stem “Students will….”
	
Principles and Legal Issues
	Publishers, Please Identify Location of Content Standard in Resource Submitted (chapters, sections, pages, etc.)

	1. Explain the rules, laws, regulations, and ethical issues related to advertising and graphic design. 
Examples: counterfeiting, creative commons, copyright laws

	1	2	3         4      
	Chapter 3: Images and Ethics, pp. 97-98
Chapter 4: The Basic Steps: Finding Inspiration, p. 111
Chapter 4: Design Components: Images, pp. 132-133
Chapter 10: Working Ethically, pp. 309-312
Chapter 10: Chapter Review: Understand, p. 321

	Workflow
	
	Publishers, Please Identify Location of Content Standard in Resource Submitted (chapters, sections, pages, etc.)

	2. Describe major printing and digital processes and identify products frequently associated with each process.
 Examples: flexography, gravure, lithography, screen printing, digital production
	1	2	3         4      
	Chapter 1: A Brief History, pp. 5-14
Chapter 1: Design in a Nutshell, pp. 19-20
Chapter 3: Managing Images, pp. 92-95
Chapter 4: The Basic Steps, pp. 108-122
Chapter 4: The Path to a Final Product, pp. 135-136
Handbook: Photography: The Basic Image Workflow, pp. 354-356
Handbook: Prepress and Printing Basics, pp. 359-363

	Advertising and Design
	
	Publishers, Please Identify Location of Content Standard in Resource Submitted (chapters, sections, pages, etc.)

	3. Explain how the principles of design are used in the conceptualization and creative process of advertising and graphic design. 
Examples: color theory, contrast, repetition, alignment, proximity, typography; photo manipulation, data-gathering, brainstorming, developing thumbnails, sketching, word-mapping
 a. Utilize artificial intelligence to generate graphic elements for advertising and describe ethical ways to use them. 
b. Utilize advertising strategies to carry out a design project for a brand. 
Examples: analyze target audiences, conduct a SWOT analysis, utilize brand style guides
	1	2	3         4      
	Chapter 2: Principles of Design, pp. 40-54
Chapter 2: Design Brief: A Simple Story, pp. 55-57
Chapter 2: Chapter Review, p. 61
Chapter 4: The Basic Steps, pp. 108-122
Chapter 4: Design Components, pp. 125-134
Chapter 8: Charts, Diagrams, and Infographics, pp. 228-229
a.
Chapter 3: Images and Ethics, pp. 97-98
Chapter 4: Design Components: Images, pp. 132-133
Chapter 8: Looking Ahead: Information and Experience Design, p. 236
Chapter 10: Working Ethically: Using Images, p. 312
Chapter 10: Looking Ahead: Working as a Graphic Designer, p. 314
b.
Chapter 5: Stationery: Try It, p. 153
Chapter 5: Design Brief: Club Communication, pp. 163-165
Chapter 6: Newspapers: Style and Consistency, p. 178
Chapter 7: Space Ads: Try It, p. 203
Chapter 7: How to Design an Effective Banner Ad, pp. 205-206
Chapter 7: Ads for Television and Online Media: Try It, p. 208
Chapter 7: Design Brief: Poster for a School Event, pp. 211-213
Chapter 10: Design Brief: A Design Team Project, pp. 315-317

	Color Theory
	
	Publishers, Please Identify Location of Content Standard in Resource Submitted (chapters, sections, pages, etc.)

	4.  Explain basic principles of color theory and digital color management in advertising and graphic design. 
a. Explain the role of color in marketing and branding and identify examples of effective use of color in existing advertising and graphic design works. 
b. Complete a design project incorporating contrast and color psychology
	1	2	3         4      
	Chapter 2: Elements of Art: Color, Value, and Light, pp. 35-39
Chapter 3: Managing Images: Color Processes, p. 94
Chapter 5: Design Fundamentals: Unity and Variety, p. 160
Handbook: Photography: The Basic Image Workflow, pp. 354-356
Handbook: Web Basics: Web Design Principles, p. 358
a. 
Chapter 2: Elements of Art: Color, Value, and Light, pp. 35-39
Chapter 2: How to Critique a Graphic Design, p. 51
Chapter 3: Design Fundamentals: Color and Value, p. 91
Chapter 4: Design Components: Using Color, p. 134
Chapter 4: Chapter Review: Analyze/Evaluate, p. 143
Chapter 5: Design Notes: Web Design, p. 151
Chapter 5: Chapter Review: Writing About Art, p. 169
Chapter 7: How to Design an Effective Banner Ad, pp. 205-206
b.
Chapter 2: Principles of Design: Contrast, p. 49
Chapter 2: Design Brief: A Simple Story, pp. 55-57
Chapter 7: Design Brief: Poster for a School Event, pp. 211-213
Chapter 8: Design Brief: Mapping a Significant Place, pp. 237-239

	Typography
	
	Publishers, Please Identify Location of Content Standard in Resource Submitted (chapters, sections, pages, etc.)

	5.  Research and share information on the history, anatomy, usage, and development of typography. 
Examples: history and classification of type families, manipulation of the letterform, type selection, spacing 
a. Compare current styles of typography to historical examples. 
b. Investigate and report on the role of typography in advertising and graphic design, including the psychology and theory of typography,
Examples: headlines, copy fitting, manuscripts, spacing, type licensure, differences between font formats 
c. Complete a design project utilizing contrasting or coordinating type families.

	1	2	3         4      
	Chapter 1: A Brief History, pp. 5-14
Chapter 1: Design History: Gutenberg and His Bible, p. 8
Chapter 4: Design Components: Typography, pp. 125-129
a.
Chapter 4: Design Components: Typography: Think Like a Designer, p. 126
Chapter 4: Design Components: Typography: Try It/Inquiry (Teacher Edition), p. 129  
Chapter 6: Looking Back: Early Publications Design: Try It, p. 173
b.
Chapter 2: Elements of Art: Space: Teaching Tip (Teacher Edition), p. 32
Chapter 4: The Basic Steps: Design Direction, p. 118
Chapter 4: How to Design with Type, p. 127
Chapter 4: Chapter Review: Analyze, p. 143
Chapter 6: Design Notes: Guide to the Front Page, p. 179
Chapter 6: Design Notes: Anatomy of a Magazine Article, p. 181
Chapter 6: Design Brief: A Newsletter Design, pp. 189-191
Chapter 10: Design Fundamentals: Hierarchy in a Portfolio, p. 291
Chapter 10: Working Ethically: Using Fonts, p. 311
c.
Chapter 4: How to Use Dummy Type, p. 130
Chapter 4: Design Brief: Identifying My Mix, pp. 137-139
Chapter 5: Stationery: Try It, p. 153
Chapter 5: Design Brief: Club Communication, pp. 163-165
Chapter 6: How to Set Up and Use Style Sheets, pp. 186-187
Chapter 6: Design Brief: A Newsletter Design, pp. 189-191

	History and Theory
	
	Publishers, Please Identify Location of Content Standard in Resource Submitted (chapters, sections, pages, etc.)

	6.  Outline how advertising and graphic design have developed throughout history including information about leaders in the field and changes resulting from technological developments. 
a. Research and report on trends in graphic design and advertising, including trends related to aesthetics, symbols, trademarks, and logos. 
Examples: retro line art, punk revival,’90s space psychedelia, airbrush surrealism, mysticism, abstract gradient
b. Identify an artist who has heavily influenced styles, themes, or trends in graphic design, and explain the significance of the artist’s work to the field.
Examples: Paul Rand, Andy Warhol, Saul Bass, Neville Brody, Paula Scher, April Greiman, Archie Boston, Thomas Miller
	1	2	3         4      
	Chapter 1: A Brief History, pp. 5-14
Chapter 4: Design History: The Evolution of the Poster, p. 123
Chapter 5: Identity Past and Present, pp. 146-147
Chapter 6: Looking Back, pp. 172-173
Chapter 7: Advertising Design, pp. 198-19
Chapter 7: Design Notes: A Media Guru on Reaching a Market, p. 209
Chapter 8: A Look Back, pp. 220-221
Chapter 9: A Brief History of Motion, pp. 246-247
Keeping Up with the Graphic Design Industry: Try It, p. 308
Timeline of Graphic Design History, pp. 322-338
Names to Know, pp. 339-345
a.
Chapter 2: Design History: Art Deco in America, p. 33
Chapter 2: Chapter Review: Writing About Art, p. 61
Chapter 3: Design History: The Golden Age of Comics, p. 65
Chapter 5: Symbols and Logos, p. 149
Chapter 6: Design History: Magazine Design: Vogue, p. 182
b. 
Chapter 5: Design History: Paul Rand, p. 150
Chapter 5: Graphics for Three-Dimensional Packaging: Album Covers: Inquiry (Teacher Edition), p. 157
Chapter 7: Design Notes: A Media Guru on Reaching a Market, p. 209
Chapter 10: Design History: The Design Profession: Think Like a Designer, p. 284
Names to Know, pp. 339-345

	File Preparation and Output
	
	Publishers, Please Identify Location of Content Standard in Resource Submitted (chapters, sections, pages, etc.)

	7. Identify features of various digital file formats that optimize output for file management. 
Examples: PDF files, native files for proofs, raster images, vector graphics
	1	2	3         4      
	Chapter 3: Photography: Format and Workflow: Image Formats, p. 85
Chapter 3: Managing Images, pp. 92-95
Chapter 4: The Basic Steps: Last Steps, p. 122
Chapter 4: The Path to a Final Product, pp. 135-136
Handbook: Illustration and Photography: Raster and Vector File Formats, p. 353

	Critical Skills and Evaluations
	
	Publishers, Please Identify Location of Content Standard in Resource Submitted (chapters, sections, pages, etc.)

	8.  Critique existing advertising and graphic design projects for compositional accuracy and the use of elements and principles of design. 

Examples: contrast, repetition, alignment, proximity, use of typography and color theory, technical design solutions

	1	2	3         4      
	Chapter 1: How to Give and Receive Feedback, p. 18
Chapter 2: Principles of Design: Design Critique (Teacher Edition), p. 40
Chapter 2: Chapter Review: Evaluate/For Your Portfolio, p. 61
Chapter 2: How to Critique a Graphic Design, p. 51
Chapter 3: Design Fundamentals: Color and Value, p. 91
Chapter 4: Design Brief: Identifying My Mix: Check It, p. 138
Chapter 4: Chapter Review: Analyze/Evaluate, p. 143
Chapter 5: Chapter Review: Evaluate/Writing About Art, p. 169
Chapter 6: Design Brief: A Newsletter Design: Check It, p. 190
Chapter 6: Chapter Review: Evaluate, p. 195
Chapter 7: Chapter Review: Analyze, p. 217
Chapter 8: Design History: The 1968 Olympics: Design Critique (Teacher Edition), p. 227
Chapter 8: Design Brief: Mapping a Significant Place: Check It, p. 238
Chapter 8: Chapter Review: Analyze/Evaluate, p. 243
Chapter 9: Design Brief: PSA Metaphor in Motion: Check It, p. 274
Chapter 10: Chapter Review: Writing About Art, p. 321


													
Total Points: _________
														
2

